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Organizations We Work With

%% Bowery Mission

The Bowery Mission has served homeless and hungry New Yorkers
since 1879, when its neighborhood came to define the term “skid row.” &
It caters to men, women, and children caught in the cycles of poverty, " '

hopelessness and dependencies of many kinds, and to see their lives
transformed to hope, joy, and lasting productivity.

7= The Survivor Initiative

The Survivor Initiative was founded in 2012 by a group of volunteers
who were shocked to learn of the significant funding shortfalls for
programs that support Holocaust survivors living below the national
poverty line. The Survivor Initiative seeks to raise awareness and funds [
to assure survivors live their remaining years in dignity.

Z Hour Children

Hour Children provides practical and comprehensive services to in-
carcerated and formerly incarcerated women and their families. Hour
Children is a leading provider of prison- and community-based pro-
grams that support these fragile women and their families as they
work to transform their lives and achieve self-sufficiency

X Westside Federation for Senior and Supportive

Housing
WFSSH works to create a new form of housing. In conjunction with
their residents, their mission is to provide safe and affordable housing
that supports the dignity of each individual and enhances community
both inside and outside their buildings.




"The Art of Boxing” celebrates Bernard Hopkins'
commitment to provide health care to the box-
ing community. 100% of the value of art sold
will be matched in free dental care for uninsured
boxers, trainers, and professionals in the boxing
community.



Brent Estabrook

Brent is a unique fit for Smile Design Gallery, because
he is a trained dentist, but no longer practices after pur-
suing his life long dream of becoming an artist. Brent
Estabrook’s playful work, ripe with sociopolitical com-
mentary and fraught with the unbridled passion of a
determined young artist, challenges the viewer to re-
consider familiarimages, products and ideas as he him-
self explores the liminal space between discovery and
curiosity. Over the years he has transformed his study of
Basquiat and Rembrandt into a style which is uniquely
his own.

“Go Get Some," Brent Estabrook, 2015, oil on canvas, 60"x48"x2.5" $9,500



lvben Taqiy

Ivben Taqiy is a Philadelphia based multi-media artist
and entrepreneur. He is known for a wide range of proj-
ects including murals, large-scale abstract pieces, com-
missioned portraiture, and apparel design. His creative
vision has cultivated the rise of 14 themed shows in-
cluding the most recent Women in the Water. The afore-
mentioned explored the very potent roles the women
in the artist’s life plays in a visceral, and imaginative way.
Ivben’s inspiration is driven from his resiliency, desire to
succeed, as well as his love for his family, friends, and
supporters. His scope is beyond the ordinary, and his
philanthropic efforts and 20+ years of painting experi-
ence solidify him as visionary powerhouse.

“Greatest,’ Ivben Taqiy, 2015, acrylic on wood, 48"x18", $5,000



Justin Gilzene

Justin Gilzene is a Bronx, NY native and self-taught art-
ist. His artist career began after leaving Monroe College
where he was a culinary arts major to focus on his true
passion in painting. Justin pairs a cartoon character
with a pop culture figure to bring out a powerful mes-
sage to help shed light and awareness within the flaws
and injustice in our country, and also within ourselves.
In 2014 he had his first solo exhibition at Cotton Hustle,
created a special commission piece of artwork for NBA
player Andre Drummond from the Detroit Pistons, also
for rapper Drake.

“Muhammad Ali (Black Superman) - People’s Champ,”Justin Gilzene, 2015, acrylic on canvas, 24"x 36", $5,175



Robert Peterson

Robert’s career as an artist began only a few years ago;
finishing his first ever painting on the day he was told
that a major surgery was required to improve his qual-
ity of life. The young Oklahoma artist was a Goodyear
production worker who had been sketching his entire
life. As his sketches became more popular, prospective
high-profile clients were asking for paintings. Peterson’s
works are now collected by fans worldwide, including
superstar rapper and producer, Swizz Beatz, Darrell Re-
vis, Carlos Boozer, Lil Wayne, and a prince in Dubai.

Determined to be the BEST (F. Mayweather), Robert Peterson, Acrylic and mixed media, 36" x 48", $8,000
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Young and Determined (M .Tyson), Robert Peterson, Acrylic and mixed media, 36"x 48", $8,000
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— - Hispanic female artist, and her work has been collected

by celebrities such as Diddy, Lady Gaga, and Usher.
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“Boxing is Easy, Tonia Calderon, 2015, mixed media on canvas, 36"x 36", $4,000



"““" UR New York

URNY is collectively made up of Fernando Romero and
Mike Baca, whose mission is to inspire creativity amongst
the youth through their work. Their mixed media art pieces
are bold to say the least, paying homage to the New York
City Streets, and evoking a sense of familiarity that reso-
nates with their viewers. Drawing inspiration from their en-
vironment, some of their go-to mediums include photog-
raphy, silk-screen, graffiti. When they are not brainstorming
and experimenting in their studio, they travel in the name
of artistic philanthropy, reaching out and exposing the
youth of various cultures to graffiti and self expression.

“Campbell’s Condensed,” UR New York, 2015, mixed media, 48"x 18", $10,000



For inquiries, please email sdg@smiledesignmanhattan.com
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